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NEW AD CAMPAIGN HIGHLIGHTS 

REGION’S NEED FOR AFFORDABLE HOUSING
First Affordable Housing Ad Campaign in Illinois
(Chicago) A new advertising campaign developed to build support for affordable housing launched today. The campaign promotes the value of affordable housing and comes just as municipalities are preparing state mandated plans for increasing the number of affordable housing units in their community and as the Governor’s housing task force releases the state’s first comprehensive housing plan.
“Almost every community in the six-county region is struggling with this issue. These ads remind everyone that the people who need affordable housing the most – teachers, grandparents, young people, families just starting out – are good for communities and make them better places to live,” said Mayor Rita L. Mullins, Village of Palatine and Co-Chair of the Metropolitan Mayor’s Caucus Housing Task Force.
Two television commercials, “We Need the People Who Need Affordable Housing” and “Affordable Housing, It’s Worth a Whole New Look,” will run during the 9:00 and 10:00 p.m. evening news on all major Chicago television stations beginning on February 7 through March 20, 2005. The commercials demonstrate how attractive affordable housing can improve a community’s overall housing stock and how it strengthens communities by retaining critical workers and family members.  This advertising flight is the first phase of what will eventually become a $1 million campaign during 2005.
The campaign is being sponsored by Housing Illinois, whose membership includes the region’s high profile housing advocacy organizations along with the City of Chicago, leading financial institutions, the Metropolitan Mayors Caucus and area foundations. The campaign has also produced radio ads, a poster, brochure and print ads as a part of the campaign.
The first affordable housing ad campaign in Illinois reflects a concern about the growing unavailability of affordable housing for the region’s families. For example, according to the 2000 Census, the six-county Chicago region grew by 11 percent in population and 16 percent in jobs in the last decade, but lost more than 28,000 apartments. Affordable housing is typically defined as housing affordable to families making 80 percent or less of the area median include, or about $58,000 for a family of four living in the Chicago region today. Over 1 million households in Illinois spend more than 35% of their income on housing costs. The Housing Illinois campaign will assist in creating acceptance around this pressing issue. 
To obtain more information and graphics about the “We Need…” advertising campaign and Housing Illinois, please visit our website at www.housingillinois.org
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